FROM BOOTH TO BRAND
LOYALTY: HOW EACH
INTERACTION ADDS VALUE

AFTER INTERACTING WITH A BRAND AT A LIVE EVENT,
1 . . .

77%' of consumers reported an increase in their trust toward

the brand. Each step below shows how intentional interactions

build trust and move attendees toward brand loyalty.

STEP-BY-STEP PATH
TO BRAND LOYALTY
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STEP 1:
EYE-CATCHING SETUP

Visually compelling booth attracts
and welcomes attendees.
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FRIENDLY GREETING

Warm welcome makes attendees
feel valued instantly.
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STEP 3:
PRODUCT SHOWCASE

Interactive demos encourage
hands-on brand engagement.
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STEP 4: INFORMATIVE
CONVERSATION

Clear information builds
understanding and trust.
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STEP 5: TRUST- m
BUILDING STORIES

Testimonials and examples
reinforce brand credibility.
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STEP 6: PERSONALIZED
RECOMMENDATIONS

Tailored advice meets
attendee needs.

07

STEP 7:
INVITATION TO CONNECT

Follow-up keeps conversation
alive post-event.
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STEP 8: EXCLUSIVE
LOYALTY PROGRAM ACCESS

Invite attendees to join
brand communities.

IMPLEMENTING /

THE PATH TO
BRAND LOYALTY

+ EMPOWER BRAND AMBASSADORS

Provide training on products, communication,
and brand values.

+ DEFINE ENGAGEMENT GOALS
Set measurable targets for each interaction step.

+ ENSURE CONSISTENT BRANDING

Use cohesive visuals and messaging across materials.

+ GATHER AND ACT ON FEEDBACK

Collect feedback to improve future interactions.

+ BUILD ONGOING CONNECTIONS

Create a follow-up strategy to maintain engagement.
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Resources: 1. https://www.freeman.com/resources/the-power-of-live-events/




